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THE BIZ: FRONT OF THE HOUSE

Stop and
Smell the

Roses

by Allison Clark

Photo by Matthew Morgan Photography

ights, table settings, flowers,

action! Yes, it's that time of year

again. Time to roll down your

sleeves and stop to smell the

roses — that is, if the roses are

in an extravagant centerpiece;
otherwise, what are you doing in the
garden? Get back to work! General
managers, proprietors, executive chefs, I'm
talking to you. If you haven't already, be
prepared for phone calls concerning
hosting a wedding reception at your
restaurant or hotel. No need to panic, we
have an inside look that will help prepare
you for the 2011 wedding season.

Before we get into trends for the
summer season, let's look at how to attract
those busy, blushing brides. One idea is to
tweak or make small changes to current
restaurant decor. Sprinkle in a few floral
centerpieces here and there or get creative
with table settings. There's no need to
break the bank, just add some sparkle for
the summer season. Another way to create
more wedding appeal is to include more
color in your restaurant space. Create a
heavenly summer space with bright,
saturated colors throughout. Or maybe you
enjoy the simplicity of using your hands to
generate additional decoration. If that's the
case, try DIY.

DIY ideas have flooded online websites,

including those especially for weddings,
that help you to make your own creation for
less money. Not enough time set aside for
arts and crafts? Then instead you can

incorporate eco-friendly decoration, like
miniature flower pots or packages of
wedding confetti. Even the smallest details
can transform an already special restaurant
space into a spectacular wedding reception
for future guests to experience. Christa
Falk, the owner of Floral Designs by Christa
Rose, has given us a wedding decor and
floral designer’s perspective on what goes
into creating a beautiful wedding reception
to inspire and ready you for the summer
2011 wedding season.

GT: What do you predict will be the biggest
trend(s) for wedding decor this year?

CF: | see couples going for brighter, bolder
colors in decor and in wedding attire.
Modern couples are looking at their
wedding as a way to showcase their style
and | certainly think that this trend will
carry on. | also think that the Royal
Wedding of Prince William and Kate
Middleton will impact many future style
decisions.

GT: Any previous trends that you see
making a comeback?

CF: About 10-15 years ago, color was a big
part of weddings. This year, color is back,
but instead of soft, pastel-like colors like
lavender and mint green, we are seeing
more saturated colors like eggplant and
kelly green.

GT: I've noticed that a new trend has shown
flowers being replaced by plants and paper
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flowers. Do you see this lasting? Why or why
not?

CF: | do adore paper flowers but | don't see
it as a lasting trend; the root of the plants

and paper flowers trend stems from the
“green” movement. However, paper flowers,
unless the paper is truly recycled, are more
wasteful. For couples on a small budget, |
always recommend 1-3 potted orchid
plants as centerpieces because they are so
elegant and beautiful on their own.

GT: Which phrase do you stand by when
designing floral arrangements and table top
settings — “less is more” or “bigger is better?”
CF: | don’t really stand by either because it
always depends on the style or theme the
couple is asking for. | tend to think of what
will make the most impact for the budget |
have been given.

GT: How much do wedding flower
arrangements typically cost?

CF: Couples can expect to spend no less
than $1,000.00.

GT: As an expert in floral and interior
design, what aspect of creating a wedding
do you look forward to most?

CF: My favorite part of designing a wedding
is when | first meet with a couple and hear
what they have in mind for their wedding.
This stage is the most fun because | get to
explore several creative ideas and help
them create or clarify any and/or all styling
decisions.

Christa Falk, who has her B.A. in interior
design, is the owner of Floral Designs by
Christa Rose. You can find her online at
www.christarose.org.













